
CREATIVE INDUSTRIES WITH  
THE GREATEST EARNINGS(1)

$7.8 BILLION
2014 ALL CREATIVE 
INDUSTRIES TOTAL 
INDUSTRY EARNINGS(1)
(Sales generated by all creative 
industries. Includes both for-profit 
and nonprofit industries.)

AVERAGE HOURLY WAGES FOR CREATIVE 
ECONOMY WORKERS(1)

ALL CREATIVE INDUSTRIES IN MINNESOTA 

AVERAGE HOURLY 
WAGES FOR CREATIVE 
ECONOMY WORKERS, 2014USA

THERE ARE 37 CREATIVE JOBS PER 1,000 WORKERS IN MINNESOTA

AVERAGE 
HOURLY WAGE

AVERAGE 
HOURLY WAGE

$23.00 FOR ALL WORKERS

MN
$24.00 FOR ALL WORKERS

$22.22 FOR ARTISTS AND 
CREATIVE WORKERS

$16.54 — $17.37

$20.85 — $25.48

$19.01 — $20.84

$18.20 — $19.00

$17.38 — $18.19

COMMERCIAL 
GRAVURE 
PRINTING

$1.2B
ARTISTS, 
WRITERS AND 
PERFORMERS

$442M
ADVERTISING 
AGENCIES

$500M
BOOK 
PUBLISHERS

$724M
SOFTWARE 
PUBLISHERS

$825M
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SELF-REPORTED ARTISTIC INCOME(1)

MUSICIAN 
$18,225
$29,792
= $48,017

DANCER/ 
CHOREO- 
GRAPHER
$17,233
$16,855 
= $34,088

ART,  
MUSIC/ 
THEATER 
DIRECTOR
$15,516 
$21,224 
= $36,740

COMPOSER 
$15,342
$23,143
= $38,485

OTHER 
MISC. 
$14,566
$24,998 
= $39,565

SINGER 
$10,033 
$29,977 
= $40,010

VISUAL  
ARTIST 
$8,528
$27,913
= $36,411

CURATOR 
$8,475
$26,108
= $34,583

CRAFT 
ARTIST 
$7,625
$32,680 
= $40,305

ACTOR 
$7,463
$25,608 
= $33,071

PHOTO- 
GRAPHER 
$7,204 
$31,211 
= $38,414

WRITER/
AUTHOR/ 
EDITOR 
$7,167
$32,192 
= $39,359

ARTIST 
$6,537
$25,306 
= $31,843

Together, Minnesota’s full-time and part-time individual artists and creative workers collected $1.4 billion in artistic income 
during 2015. This represents 40 percent of their total personal income of $3.8 billion from all sources. Survey respondents 
reported a statewide average income of $9,893 from their art per artist/creative worker during 2015.

23% PART-TIME 
ARTISTS

TOTAL INCOME THAT 
COMES FROM THEIR ART 76.5% FULL-TIME 

ARTISTS

AVERAGE 
ARTISTIC 
INCOME

Full-Time: 

Part-Time:

Hobbyist: 

Retired/Student:

AVERAGE TOTAL 
PERSONAL 
INCOME

AVERAGE 
NON-ARTISTIC 
INCOME

$30,652 $40,073$9,421

$4,485 $35,451$30,966

$827 $36,840$36,013

$5,348 $35,645$30,297

FULL-TIME ARTISTS MAKE, ON AVERAGE, MORE FROM THEIR ART AND MORE OVERALL, THAN PART-TIME ARTISTS

$9,893 $36,907$27,014

AVERAGE INCOME BY JOB 
(FULL + PART-TIME ONLY)

AVERAGE
NON-ARTISTIC 
INCOME

AVERAGE
ARTISTIC 
INCOME

AVERAGE TOTAL 
PERSONAL 
INCOME

AVERAGE
NON-ARTISTIC 
INCOME

AVERAGE
ARTISTIC
INCOME

AVERAGE TOTAL 
PERSONAL 
INCOME

AVERAGE INCOME BY DISCIPLINE 
(FULL + PART-TIME ONLY)

DESIGN  
ARTS 
$20,918
$21,705
= $42,623

DANCE 
$16,054
$22,319 
= 38,373

OTHER 
MISC. 
$16,670 
$19,167 
= $35,837

MUSICAL/
OPERA 
MUSICAL 
THEATER 
$16,480
$27,454
= $43,934

THEATER 
$10,797
$22,472
= $33,269

PHOTOGRAPHY 
$9,776 
$31,429 
= $41,205

LITERATURE 
$8,708
$33,718
= $42,426

INTER/MULTI- 
DISCIPLINARY 
$8,370 
$20,720
= $29,090

CRAFTS 
$7,813
$27,024
= $34,837

VISUAL 
ARTS 
$6,150
$28,149
= $34,298

FOLK-LIFE 
TRADITIONAL 
$4,295 
$35,919 
= $40,215

ALL DISCIPLINES $9,893 + $27,014 = $36,907

ALL JOBS $9,893 + $27,014 = $36,907

ALL ARTISTS
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ALL ARTISTS $9,893 $27,014 $36,907

WOMEN MAKE 
LESS FROM 
THEIR ART

AVERAGE
ARTISTIC INCOME

$7,782

$14,198

AVERAGE
NON-ARTISTIC INCOME

$21,159

$30,968

AVERAGE
TOTAL PERSONAL INCOME

$32,941

$45,166

WOMEN 
ARTISTS

MEN 
ARTISTS

ROOM FOR IMPROVEMENT(1)

NOTE: The survey asked artists to identify their race and ethnicity in an open text box. 82% gave a response that could be classified as “white,” 10% as a “person 
of color” and 7% as “other” which matches the demographics of Minnesota’s workforce overall.(4)

AVERAGE
ARTISTIC INCOME

$8,608

$10,397

AVERAGE
NON-ARTISTIC INCOME

$21,697

$28,022

AVERAGE
TOTAL PERSONAL INCOME

$30,304

$38,419

ARTISTS 
OF COLOR

WHITE 
ARTISTS

ARTISTS OF COLOR 
MAKE LESS FROM 
THEIR ART

WOMEN LESS LIKELY TO SAY THEY ARE 
FULL-TIME ARTISTS AND BOTH WOMEN 
AND ARTISTS OF COLOR MAKE LESS 
FROM THEIR ART

Two-thirds of survey respondents identified as female, one 
third as male, and two percent as “other” or did not respond.  
Men are more likely to identify as “full-time” artists compared 
to women, as has been reported in other studies nationally.(2)

1412 RESPONSES
WOMEN 
ARTISTS
24% FULL-TIME ARTIST
44% PART-TIME ARTIST
28% HOBBY ARTIST
4% STUDENT/RETIRED/OTHER

688 RESPONSES
MEN 
ARTISTS
31% FULL-TIME ARTIST
44% PART-TIME ARTIST
20% HOBBY ARTIST
5% STUDENT/RETIRED/OTHER

28 RESPONSES
OTHER
25% FULL-TIME ARTIST
54% PART-TIME ARTIST
18% HOBBY ARTIST
 4% STUDENT/RETIRED/OTHER
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CREATIVE WORKERS IN DESIGN, THEATER AND MUSIC 
ARE MORE LIKELY TO WORK FULL-TIME AS ARTISTS 

CREATIVE WORKERS 
IN LITERATURE HAD 
THE HIGHEST LEVEL 
OF PART-TIME ARTISTIC 
WORK AT 57 PERCENT

ONLY ONE-
FOURTH OF 
ARTISTS WORK 
ON THEIR ART 
FULL-TIME

31%  HOBBY/STUDENT/
RETIRED/OTHER ARTIST

668 RESPONSES
VISUAL ARTS

23% FULL-TIME ARTIST
46% PART-TIME ARTIST

176 RESPONSES
INTER- 
DISCIPLINARY 
/MULTI-
DISCIPLINARY

28% FULL-TIME ARTIST
42% PART-TIME ARTIST
30%  HOBBY/STUDENT/

RETIRED/OTHER ARTIST

51 RESPONSES
DANCE

25% FULL-TIME ARTIST
49% PART-TIME ARTIST
26%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

120 RESPONSES
CRAFTS

23% FULL-TIME ARTIST
33% PART-TIME ARTIST
44%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

218 RESPONSES
LITERATURE

15% FULL-TIME ARTIST
57% PART-TIME ARTIST
28%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

161 RESPONSES
PHOTOGRAPHY/
MEDIA ARTS

22% FULL-TIME ARTIST
43% PART-TIME ARTIST
35%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

35 RESPONSES
FOLK-LIFE / 
TRADITIONAL 
ARTS

9% FULL-TIME ARTIST
37% PART-TIME ARTIST
54%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

56 RESPONSES
DESIGN ARTS

36% FULL-TIME ARTIST
39% PART-TIME ARTIST
25%  HOBBY/STUDENT/

RETIRED/OTHER ARTIST

303 RESPONSES
MUSIC/
OPERA/
MUSICAL 
THEATER

35% FULL-TIME ARTIST
41% PART-TIME ARTIST
24%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST
23%  HOBBY/STUDENT/ 

RETIRED/OTHER ARTIST

309 RESPONSES
THEATER

34% FULL-TIME ARTIST
43% PART-TIME ARTIST

FULL-TIME 
ARTIST
SUPPORTED ENTIRELY 
THROUGH THEIR 
CREATIVE WORK

24%
PART-TIME 
ARTIST
PARTIALLY SUPPORTED 
THROUGH THEIR 
CREATIVE WORK

42%
HOBBY 
ARTIST
NO INCOME 
FROM THEIR 
CREATIVE WORK

25%
OTHER 
STUDENT OR RETIRED

2%

Note: The majority of “other 
responses” said they were 
either retired or a student.
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